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Abstract 

 

The impact of the Islamic headscarf (hijab) on employment opportunities in Western contexts 

has been explored in a number of studies, but there is limited information on the topic as it 

applies to Islamic mainstream contexts. The current study explores the impact of the hijab on 

perceptions of employability among South Asian Muslim women in the United States (US) and 

the United Arab Emirates (UAE). Perceptions of women that wear hijab (hijabis) and women 

that do not wear hijab (non-hijabis) were analyzed. Both hijabis and non-hijabis perceived that 

wearing hijab in the US lowered the chances of applicants receiving a job offer. In the UAE, 

however, the results were mixed with non-hijabis perceiving that hijab has a negative effect on 

employability and hijabis perceiving the opposite effect. Implications of the results are 

discussed. 
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Can I get a job if I wear Hijab? An exploratory study of the perceptions of South Asian 

Muslim Women in the US and the UAE  

 

1. Introduction 

Signs of anti-Islamic prejudice can be found in many Western countries and are often encapsulated in the 

use of the hijab, or Islamic headscarf, which is the most visible expression of the Islamic faith (Heibling, 2008; 

Rana, 2007; Dunn, Klocker, & Salabay, 2007; Sheth, 2006; Fair, 2003). Complaints of religious discrimination 

are often centered on the use of Islamic attire (or ethnic attire that is presumed to be Islamic) in Western public 

spaces where public and private identities become key players in the debate between secularism and religious 

practice (Gole, 2003; Ruby, 2006; Droogsma, 2007). As a marker of Islam, the hijab has provided an arena for 

debate about women’s rights and the appropriateness of religious symbols in public spaces. Bans on the wearing 

of the hijab in France and Turkey have made international headlines, exacerbating the division between those 

that are pro-hijab and those that are anti-hijab (Ajrouch, 2007). There is no argument among Muslim women that 

the headscarf is a necessary component of Islamic prayer; however, the incorporation of the hijab in public life 

continues to be an area of contention. Within the Muslim community, the hijab has often been used as a litmus 

test to determine the piety of Muslim women. Not surprisingly, women who wear the hijab are able to gain a 

higher level of social prestige within their Muslim communities, while the public display of their faith has made 

them more susceptible to discrimination in Western society (Vyas, 2008; Ali, 2005; Moore, 2007). 

The practice of the hijab in the Islamic societies of the Middle East, on the other hand, is highly dependent 

on the country. The Gulf Cooperative Council (GCC) is a conglomerate of Middle Eastern nations that is 

headquartered in Riyadh and has six member states (Saudi Arabia, Oman, Bahrain, Kuwait, Qatar and the United 

Arab Emirates). Even though these countries share common histories and political systems (Kapiszewski, 2004), 

social norms regarding hijab vary. Whereas Saudi Arabian law requires the use of the hijab for all women, the 

United Arab Emirates (UAE) prides itself on being a tolerant and open-minded society that does not force 

women to abide by strict interpretations of Islamic mandates for dress. However, the fear of Western influences 

on local culture in the UAE has increased the pressure among many Muslim women to appear more religious 

through the use of the hijab. In many nations of the GCC, “because women are seen as the keepers of morality, 

they have been expected to make more of a show of their loyalty to Islam” (Al-Jenaibi, 2010, p. 66).  

2. Literature Review 

Employability among Muslims in Western contexts has been explored in a number of studies (Ghumman & 

Jackson: 2010; Read, 2002; Persad & Lukas, 2002; Lewis, 2007; Parker-Jenkins, Hartas, Irving, &Barker, 1999; 

King & Ahmad, 2010; Foroutan, 2008; Unkelbach, Schneider, Gode, & Senft, 2010).  For example, Ghumman 

and Jackson (2010) found that Muslim women in the US who wear hijab (hijabis) have lower expectations of 

receiving job offers than Muslim women who do not wear hijab (non-hijabis), especially with jobs requiring high 

levels of public contact.  

Accordingly, Persad and Lukas’ (2002) research demonstrated hijabis experience barriers to employment in 

manufacturing, sales and service sectors in Canada). Selection bias exists in Germany against women wearing 

hijab (Unkelback et. al, 2010, whereas, female job applicants in the US wearing Muslim attire were considered 

most employable for lower-status positions and least employable for high-status positions (Ghuman & Jackson, 

2008). Interestingly, there is no difference between interview offers for hijabis and non-hijabis, however, the 

interactions between applicants and employers in the American retail industry were shorter and more 

interpersonally negative for hijabis who did not provide evidence against stereotypical information (Ahmad, 

2010). This current study adds to the existing literature by examining the effect of the hijab on South Asian 

Muslim women’s perceptions of employability by comparing the perceptions of South Asian Muslim women in 
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the United States (US) and the United Arab Emirates (UAE). 

As hijab is a visible marker of a stigmatized group in Western societies, especially in the post-9/11 era, 

stereotype threat may affect the perceptions of employability among Muslims as well as their actual job 

performance. According to Stereotype Threat Theory people whose social groups have negative stereotypes 

associated with them will underperform in a way that is consistent with the stereotype (Steele and Aronson, 

1995). As such, South Asian Muslim women who are cognizant of the negative stereotype associated with either 

their ethnicity or their religion (or both) may give lower ratings for employability of those women representing 

the stereotyped group. In the non-Muslim mainstream context of North America, hijabis would be expected to 

receive lower ratings for employability; whereas, in the Muslim mainstream context of the Middle Eastern Gulf 

countries, non-hijabis would be expected to receive lower ratings for employability.  

Although most of the literature about stereotype threat addresses the impact of negative stereotypes on 

performance in test-taking situations (Steele & Aronson, 1995; Croizet & Claire,1998; Quinn & Spencer, 2001; 

Klein, Pohl, & Ndagijimanna, 2007; Owens & Massey, 2011), researchers have also extended the theory to apply 

to the context of survey responses (Davis, Silver, & Baumer 2002), suggesting that the format and structure of a 

survey could parallel a formal testing environment, thus triggering stereotype threat in stigmatized groups. “The 

activation of stereotype threat seems to be affected by how certain tasks are framed. If a task is framed in such a 

way that individuals feel that their performance or responses may be judged against or evaluated in the context 

of a negative group stereotype, the pressure to disconfirm the negative stereotype produces anxiety that interferes 

with the processing of information or the ability to solve problems” (Davis, Silver, & Baumer, 2002, p. 5). 

Utilizing an online survey, this research required participants to supply demographic and attitudinal information 

regarding their ethnicity and religion prior to evaluating a set of photos of for employability. Additionally, as the 

experimental conditions specifically required the participants to rate photos of women with and without hijab, 

the activation of stereotype threat with regard to hijab is highly plausible.  

Understanding the effect of the hijab on perceptions of employability in the Middle East may be a much 

more complex undertaking than studying the phenomenon in Western countries. Mahfoodh (2008) points out that 

hijabis in Bahrain may be considered less able and less outgoing than non-hijabis; as such, women who wear 

hijab may be rejected from more prestigious employment opportunities due to the perceptions associated with it. 

On the other hand, McIntosh and Islam (2010) found that wearing the hijab opened business opportunities for 

female entrepreneurs in Bahrain. Emphasizing the influence of Islamic traditions on business practices in the 

Middle East, Hutchings, Metcalfe, and Cooper (2010) warn against generalized assumptions about equal 

opportunities for women due to the rapidly changing context, the wide cultural differences between countries, as 

well as the “equal but different” philosophy which characterizes gender relations in the region. With the political 

emphasis on increasing the employment opportunities of locals, especially in the UAE, research in this area has 

focused more on issues surrounding Arab national participation in the economy, rather than the perceptions of 

employability among middle and upper class expatriates, including South Asians in the region (Farrell, 2008; 

Hutchings, Metcalfe, & Cooper, 2010; Mayers, Sonleitner, & Wooldridge, 2007; Gallant, 2006; Nelson, 2004; 

Godwin, 2006). However, as the reliance on expatriate workers continues to exist, research on expatriate 

participation in UAE businesses must pay greater attention to the acceptance of expatriates into the mainstream 

society (Melvin, 2008; Beuthe, 2008).  

2.1 Research Question and Hypotheses 

Research Question: What is the effect of the hijab on South Asian Muslim women’s perceptions of 

employability in the US and the UAE?  

� Hypothesis 1: Religious attire activates stereotype threat; in that, hijabis in the US will rate photos of hijab 

lower in terms of employability. 

� Hypothesis 2: Lack of religious attire activates stereotype threat in that non-hijabis, in the UAE will rate 
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non-hijabis lower in terms of employability. 

2.2 Participants 

To limit the variability of data due to differences in ethnic background, the current study participants 

included South Asians of Indian, Pakistani, or Bangladeshi heritage. As South Asians have become a fabric of 

both US and the UAE societies through migratory circumstances (either their own or that of their family), this 

particular population served as an appropriate group for a cross-cultural comparison of Muslim women’s 

perceptions of employability.  

A total of 341 completed surveys were analyzed in this study. Of those, 58% (n = 198) were US residents 

and 42% (n = 143) were UAE residents. The mean age of US participants was 28.2 years with 98% of the 

participants between the ages of 18 and 50. Fifty percent of participants were born into a Muslim family and 

44% were hijabi. The majority of US participants had earned at least a Bachelor’s degree and approximately 

60% were employed either full-time or part-time. The mean age of UAE participants was 26.2 years with 97% of 

participants between 18 and 50 years of age. Additionally, 99% of the UAE respondents were born into a Muslim 

family and 57% were hijabi. In terms of educational attainment, the majority of UAE participants had earned at 

least a Bachelor’s degree and 51% were employed either full-time or part-time. 

2.3 Measures 

In order to replicate and extend prior research regarding perceptions of hijab (Mahmud & Swami, 2010; 

King & Ahmad, 2010), full-face photographs of four Caucasian and four South Asian women were utilized to 

address each of the four employability conditions. Two photographs of each woman were taken, one with hijab 

and one without hijab. All women in the no-hijab condition had dark hair which was either very short or pulled 

away from her face.  In order to minimize the effect of skin tone and ethnicity, the photos were rendered in 

grayscale with a white background (Figure 1).   

 

 

 

 

 

 

 

Figure 1. Experimental Condition 

NOTE: Prior approval was secured in having the above pictures presented in this report. 

 

The perceptions of employability were measured by asking participants about the likelihood of the woman 

in the photo obtaining a position. The survey utilized a Likert-type scale with (1) indicating “highly unlikely” to 

(5) indicating “highly likely”. The items that measured employability were as follows: 

a. This woman has applied for a job as a medical doctor. She is highly qualified for the position.  In 

your opinion, what is the likelihood that she will obtain an offer of employment? 

b. This woman has applied for a job as a laundry worker. She is highly qualified for the position. In your 

opinion, what is the likelihood that she will obtain an offer of employment? 
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c. This woman has applied for a job as a graphic designer. She is highly qualified for the position. In 

your opinion, what is the likelihood that she will obtain an offer of employment?  

d. This woman has applied for a job as a personal household cook for a small family. She is highly 

qualified for the position. In your opinion, what is the likelihood that she will obtain an offer of 

employment?  

Content validity was established by utilizing perceived employability items based on the job types used by 

Ghumman and Jackson (2010) in their study of Muslim women’s perceptions of employability in the United 

States. The internal reliability of the perceived employability items was adequate in the present study 

(Cronbach’s alpha = 0.86).  

2.4 Procedures 

The surveys were distributed to South Asian Muslim women in the US and the UAE via the internet.  

While both American and Emirati mainstream societies have multicultural populations, South Asians have 

become part of the fabric of both societies through migration. As such, the study was limited to one cultural 

background while studying the perceptions of Muslim women in both a Western and an Islamic mainstream 

society.  To present a more balanced picture of hijab, both South Asian Muslim women that wear the hijab and 

those that do not were asked to participate. Participants were recruited through social networking sites, university 

listservs, and emails to Islamic Centers in the US, as well as emails to South Asian women’s associations both in 

the US and the UAE. These sites allowed the researcher to reach the specific demographic population that was 

needed for the study. Additionally organizations affiliated with Indian, Pakistani, and Bangladeshi embassies in 

the UAE were utilized to recruit participants living in the country.  

In the request for participation letter, the researchers asked the organizations and/or individuals to pass along 

the survey link to other potential participants. An additional snowball sampling technique was employed; 

wherein, the researchers sent a recruitment email to personal acquaintances asking them to forward it to others 

who fit the criteria. This technique was used successfully by previous studies involving recruitment of Muslim 

populations (Ghumman & Jackson, 2010; Mohammadi, Jones, & Evans, 2008; Jana-Masri & Priester, 2007; 

Peek, 2005). 

Although there is no full-proof method for ensuring the identity of the participants in an online format, the 

recruitment emails solicited only participants from the demographic categories specified. The online survey was 

programmed to only allow participants to respond if they lived in either the US or the UAE. No other choice was 

provided on the survey and participants could not proceed until this item was completed. Participants did have 

the option of choosing an ethnicity other than South Asian, but the data from non-South Asians was excluded 

from analysis. Participants who indicated they were partly South Asian were also included in the study and final 

data analysis. Finally, it was imperative for participants to indicate whether they were hijabi or non-hijabi, so the 

survey was programmed to make this demographic item a required response that would need to be completed in 

order for participants to continue with the questionnaire. These efforts, both in the recruitment process and in the 

online administration of the survey, were made to encourage only those respondents that fit the demographic 

criteria to participate in the study.  

To test the hypotheses associated with the research question, first the data were split by country of residence. 

Then, mixed 2 (hijabi x non-hijabi) x 2 (photos of hijab x photos of no-hijab) ANOVAs were conducted to test 

for the effect of the hijab on participants’ perceptions of employability. The 2 X 2 mixed ANOVA design allowed 

for between subjects and within subjects analysis. The between subjects analysis compared hijabi and non-hijabi 

participants’ responses on the two given conditions (photos of hijab and photos of no-hijab) to analyze 

differences between the groups regarding their perceptions of employability. Additionally, the within subjects 

analysis compared the responses within each group to see if there were any differences in the way that the group 

rated the photos of hijab versus the photos of no-hijab regarding employability .  
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3. Results 

3.1 Hijab and employability – US  

Descriptive statistics indicated that both hijabi participants and non-hijabi participants in the US rated 

photos of no-hijab higher for employability than photos of hijab (Table 1).   

Table 1 

Descriptive Statistics for Employability Ratings by Hijab Status for US Participants 

Employability rating Hijabi participants Mean SD N 

Hijab photos Yes 3.7 .9 81 

No 3.6 .9 106 

No-hijab photos Yes 4.4 .7 81 

No 4.3 .5 106 

 

Employability ratings of the photos of hijab and the photos of no-hijab were compared between the hijabi 

and non-hijabi samples as well as within each group. There was no significant interaction between participants’ 

personal hijab status and ratings of employability, F(1, 185) = .009, p = .924, partial η
2
= 0.  However, there was 

a statistically significant main effect of employability ratings within the groups, F(1, 185) = 119. 5, p < .001, 

partial η
2
= .39, indicating a significant difference in the way that participants rated the photos of hijab versus the 

photos of no-hijab in terms of employability in the US. Thus, Hypothesis 1 was supported (Table 2). 

Table 2 

Mixed ANOVA Results for Employability Ratings by Hijab Status for US Participants 

Source df F η
2 

.p 

Between Subjects 

Hijabi Status (H) 1 .63 .003 .430 

Error 185 (.761)   

Within Subjects 

Employability (E) 1 119.52** .392 .000 

E X H 1 .009 .000 .924 

Error 185 (.364)   

Note:  Values enclosed in parentheses represent mean square errors.  * p < .05  **p < .01 

 

3.2 Hijab and employability – UAE 

Descriptive statistics indicated that hijabi participants in the UAE rated photos of hijab higher than photos of 

no-hijab in terms of employability; whereas, non-hijabi participants rated photos of hijab lower in terms of 

employability than photos of no-hijab. Descriptive statistics for employability ratings are shown in Table 3.  
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Table 3 

Descriptive Statistics for Employability Ratings by Hijab Status for UAE Participants 

Employability rating Hijabi participants Mean SD N 

Hijab photos Yes 4.0 .7 73 

No 3.9 .8 55 

No-hijab photos Yes 3.9 .7 73 

No 4.1 .6 55 

 

Regarding employability ratings in the UAE, there was a significant interaction effect between participants’ 

hijab status and their ratings of employability, F (1, 126) = 5.04, p = .038, partial η
2
= .03, but no significant main 

effect of employability ratings, F (1, 126) = .59, p = .443, partial η
2
= 0, indicating a significant difference in the 

way that hijabis and non-hijabis rated photos of hijab and no-hijab in terms of employability in the UAE (Table 

4). Hijabi participants in the UAE rated photos of hijab higher than photos of no-hijab in terms of employability; 

whereas, non-hijabi participants rated photos of hijab lower in terms of employability than photos of no-hijab. 

Thus, Hypothesis 2 was not supported.  

Table 4 

Mixed ANOVA Results for Employability Ratings by Hijab Status for UAE Participants 

Source Df F η
2 

p 

Between Subjects 

Hijab Status (H) 1 .23 .002 .663 

Error 126 (.761)   

Within Subjects 

Employability (E) 1 .59 .004 .443 

E X H 1 5.04* .025 .038 

Error 126 (.223)   

Note:  Values enclosed in parentheses represent mean square errors. * p < .05 **p < .01 

 

4. Discussion 

The present study contributes to the understanding of hijab within a Western non-Muslim mainstream 

context as well as a Middle Eastern Muslim one. As hypothesized, the current study found that hijabi participants 

in the US rated photos of hijab lower than photos of no-hijab with regard to employability. The results also 

showed that non-hijabis in the US rated photos of hijab lower in terms of employability than photos of no-hijab. 

Thus, the results of the current study support existing research (Ghumman and Jackson, 2010; Read, 2002; Persad 

& Lukas, 2002; Lewis, 2007; Parker-Jenkins, Hartas, Irving, & Barker, 1999; King & Ahmad, 2010; Foroutan, 

2008; Unkelbach, Schneider, Gode, & Senft, 2010) and provide further evidence of the negative influence of hijab 

on perceptions of employability in Western societies.  

As the UAE is an Islamic mainstream context, however, we hypothesized that the opposite effect would hold 

true, in that, non-hijabis in the UAE would rate photos of no-hijab lower than photos of hijab in terms of 

employability. The within groups analysis showed a difference among non-hijabis with regard to employability 

ratings of hijab and no-hijab photos; however, it was not in the direction that was hypothesized. Contrary to the 

hypothesis, non-hijabis in the UAE rated photos of hijab lower in terms of employability than photos of no-hijab. 

At the same time, hijabis in the UAE rated photos of hijab higher than photos of no-hijab with regard to 
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employability. The limited extant literature on hijab and employability in Middle Eastern countries shows the 

dubious nature of the relationship where hijab can be seen as either a benefit or a detriment to employment 

opportunities and advancement (Mahfoodh, 2008; McIntosh & Islam, 2010; Hutchings, Metcalfe, & Cooper, 

2010).   

The perceptions of employability in this study suggest that hijabis may be perceived as less employable than 

non-hijabis in a Western context and to some extent in an Islamic context as well.  As many Muslim women 

who have grown up in Western countries have high career aspirations and because there is an increasing trend 

toward the adoption of hijab among young Muslim women (Basit, 1996; Ali, 2005; Al-Jenaibi, 2010), this is a 

particularly disturbing perception. This belief may affect the self-esteem and self-efficacy of Muslim women 

who wear the hijab (or who are considering the option) and are interested in entering the workforce. As 

self-efficacy has been shown to be positively related to organizational commitment, the current study may have 

important implications for organizations that are looking to recruit and retain qualified personnel.  

A study of 167 managers at a major engineering and transportation company in India (Sinha, Talwar, and 

Rajpal, 2002), for example, found a positive relationship between self-efficacy and organizational commitment. 

Additionally, Akhtar, Ghayas, and Adil (2012) found that self-efficacy is a predictor of organizational commitment 

among bank employees in Pakistan.  If there is a tendency among Muslim women to feel that the hijab can act as 

a deterrent to employability, this may negatively affect the desire of women who wear the hijab to apply for jobs 

for which they may be qualified. If nothing else, this perception creates an added stressor for hijabis who are 

seeking employment. Thus, the results of this study verify the results of prior research that indicate the negative 

impact of the hijab on employability in Western contexts and extend this perception to the Islamic world.  

At the same time, it is interesting to note that hijabis in the UAE perceived women wearing the hijab as 

more employable. As group membership affects perceptions and loyalties in that the norms of in-groups are used 

to judge appropriate behaviors (Klopf & McCroskey, 2007), it is possible that in-group preferences may be more 

salient amongst hijabis in Islamic contexts. As a visible marker of group membership, the hijab may be used to 

promote the social prestige of hijabis in Islamic countries, thereby increasing members’ self-esteem (Rana, 2007; 

Ali, 2005). Therefore, as the current study reflects, wearing the hijab in an Islamic mainstream context may 

promote greater perceptions of employability amongst hijabis, but not amongst non-hijabis. Furthermore, 

comments from participants in the present study indicated the possibility that hijab may be more or less accepted 

depending on the industry or the organization. As the UAE has multinational corporations as well as government 

industries, future research may want to explore the perceptions of hijab in different employment contexts in the 

Middle East.  

The present study contributes to the extant literature on the impact of religious symbols in public spaces. As 

images of the submissive and oppressed Muslim woman continue to plague Western media outlets, it is 

important to provide alternate narratives of the phenomenon from within Muslim communities. The ability to 

obtain employment is essentially a human rights issue. The results of the present study suggest that the Islamic 

headscarf may limit the employability of women who choose to wear it in the public sphere. This not only has 

consequences for those women, but adds to the notion that Muslims are “outsiders” within Western countries. If, 

however, as the results suggest, hijabis are also seen as less employable within Muslim majority states, the 

impact of such perceptions can limit the opportunities that hijabis are given in the global job market, not just in 

Western contexts. However, if more hijabis can move into positions of power within global organizations, the 

results of the present study suggest that group cohesiveness may open doors for other qualified hijabis, at least in 

Muslim mainstream contexts.  

4.1 Limitations and Suggestions for Future Research 

The present exploratory study attempted to bridge the gaps in existing literature related to the influence of 

visible religious symbols on perceptions of employability among South Asian Muslim women in two cultural 
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contexts. Interest in this area has grown as a result of 9/11 and other terrorist activities which have increased 

media attention on the beliefs and practices of Muslims worldwide. As the present study focused on the 

experience of hijab among South Asian Muslim women in the US and the UAE, there were a number of aspects 

of the phenomenon that were not explored.  

For example, the current study did not focus on the reasons that participants chose to wear or not wear the 

hijab in either country. Additional research is needed in this regard to provide insight into the decision-making 

processes of Muslim women with respect to wearing or not wearing the hijab in Western and Islamic countries.  

If the hijab continues to be perceived as a hindrance to employment, it may also have implications for the 

application of Muslim women’s educational achievements to the job market. Future research may want to follow 

the trends for educational levels achieved by women wearing hijab and their subsequent entry into global job 

markets. Future research may also want to explore generational differences as well as family influences on 

perceptions of hijab. As first generation South Asian immigrants tend to continue the patriarchal traditions of 

their home country (Das & Kemp, 1997), the perspective of male relatives of both hijabis and non-hijabis may 

have some influence on the decision to wear or not wear the hijab in public spaces. As such, there may be 

differences in cultural values and practices between first generation and second generation Muslim women 

(Merz, Oort, Ozeke-Kocabas, & Schuengel, 2009).   

Future research may want to do a comparative analysis of perceptions of hijab among first generation and 

second generation Muslims. Differences among participants’ attitudes due to their migration status as either 

immigrants or expatriates were also not explored. Research into the differences in attitudes of participants due to 

immigration status may provide additional insights into the phenomenon explored in this study.  

Finally, despite the present study’s attempt to narrow the cultural boundaries of the participants, some 

factors that may have led to variation in the experiences of these participants are age, socioeconomic status, 

employment status, level of education and amount of time spent in their country of residence. Future research 

may want to address these and other demographic factors in terms of their influence on perceptions of 

employability of hijabis and non-hijabis. Additionally, as the current study focused on Muslims from a South 

Asian (Indian, Pakistani, and Bangladeshi) background, the experience of Muslims from other cultural 

backgrounds was not explored; thus, it is not possible to generalize the conclusions from this study to a 

multicultural Muslim population. Future research may want to study the influence of hijab in other cultural 

contexts.  

5. Conclusion 

Although research related to Muslim practices in Western mainstream countries has increased, there is 

relatively little research on Muslim practices such as wearing the hijab in Islamic mainstream contexts. The 

current study supported previous findings regarding hijab and employability in Western contexts and added new 

knowledge comparing the perceptions of hijabis and non-hijabis in an Islamic context.  Results of the current 

study reflect the need for more social and educational programs to combat stereotypes of hijab in both the 

Western and Islamic worlds. Stereotypes of the submissive and oppressed Muslim woman go hand in hand with 

images of women in traditional Islamic attire (Ruby, 2006). As a result, women who are visibly Muslim may be 

forced to contend with these stereotypes if they decide to follow a career path. As they continue to venture into 

the workforce, Muslim women who wear hijab may feel pressured to choose between employment opportunity 

and faith. Such a choice can create undue psychological stress which may further hinder their ability to obtain a 

job and in turn, confirm the negative stereotypes that already exist about women in Islam. As hijab continues to 

be a contentious topic with many countries imposing bans on its use in public spaces, research must continue to 

explore its impact on social, economic, and political domains. Research regarding hijab should also be used to 

initiate dialogue between Western and Islamic contexts, as well as within Muslim communities to allow diverse 

perspectives to be openly discussed and debated.  
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